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On tap for today...
In today's session, we will cover...
e Developing an organisational voice/tone for your social
media
e Building and growing a community on social media
platforms:
o Engaging your community for a social media campaign
= Effective calls to action
= Leveraging the "LIVE" function
= Leveraging email newsletters
e Driving subscribers to social media channels

® Newsletters as social media content
= Responding to comments



Voice and Tone of Our Orgs on Social Media

Voice: Your brand personality described in an adjective. For
instance, brands can be lively, positive, cynical, or professional.

Tone: A subset of your brand’s voice. Tone adds specific flavor to
your voice based on factors like audience, situation, and channel.

Essentially, there is one voice for your brand and many tones that refine
that voice. Voice is a mission statement. Tone is the application of that
mission.

Another way of looking at voice is through a four-part formula suggested by
Stephanie Schwab, writing for Social Media Explorer. She takes the general topic of
voice and breaks it down into not only tone but also character, language, and
purpose. In the graphic below, she uses adjectives to define each different area of
the overall brand voice.



http://www.socialmediaexplorer.com/social-media-marketing/finding-your-brand-voice/

Voice and Tone of Our Orgs on Social Media

Character/Persona Tone

Friendly Playful Personal Honest
Warm Authoritative Humble Direct
Inspiring  Professorial Clinical  Scientific

(Social Me.diaw
LBrand Voice J

Language Purpose
Complex Simple Engage Entertain
Savvy Jargon-filled Educate Delight
Insider Fun Inform Sell
Serious  Whimsical Enable Amplify

Copyright 2011, Stephanie Schwab




* Character/Persona
 Professional
e Technical
e Authoritative
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“Climate justice delayed is climate justice denied” was the cry from @AOSIS, G77 and Least
Devel loped Countries as they highlighted concerns over inaction on loss and damage finance and
other key priorites for the Caribbean and other vuinerable developing countries as we enter the

last day of #COP27

 Read the full article at: http/bitly/3UMisct

limatejustice #1pointStostayalive #LossAndDamage
See more
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CANARI Caribbean @CANARICaribbean - Nov 17
Z 7 Caribbean climate scientist, Prof Michael Taylor, urges “scaled-up
emissions cuts to hold temperature increases to 1.5C and financial support
for loss & damage” due to climate crisis as a must for the Caribbean at

#COP27

# Read the full article at:

ly/3UFmaAg
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canari_caribbean & - Today we continue our

> #ThrowbackThursday and focus on climate justice as we look
ahead to #COP27.

“ We revisit a guest blog by Ayesha Constable, GirlsCare for ous

#Caribbeanvoicesforclimatejustice series. She explores gender
and climate justice. The blog also focuses on how COVID-19
recovery can better support equal and just outcomes for the
most vulnerable and marginalised people, including young
women and girls, in the Caribbean.

# Read the full blog using the LINK IN BIO or
https://bitly/2YKhPvb

B3 What are your priorities for promoting gender and climate
justice in the Caribbean? Share your ideas in the comments
below.
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The Caribbean Natural Resources Institute (CANARI) congratulates Nicole Leotaud,
the Institute’s Executive Director, on being elected as one of the six new
representatives of the public for the Escazi Agreement on Access to Information,
Public Participation and Justice in Environmental Matters in Latin America and the
Caribbean.

In her role as representative of the public, Nicole will promote and facilitate the
participation of the public and channel its contributions, including presenting
proposals on its behalf and hosting consultations through the Regional Public
Mechanism

Read full statement: https://bit.ly/3Eagjsr

Photo: Nicole alongside former Representatives of the Public - RT Danielle Andrade
(Jamaica) and LF Karetta Crooks Charles (Saint Lucia).

#CANARICaribbean
#EscazuAgreement
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CANARI Caribbean @CANARICaribbean - Nov 21

A % § Asignificant win at #COP27 for the Caribbean and other vulnerable
developing countries calling for a #lossanddamage financing facility.
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o For more details, see: bit.ly/3Xx2eJk
#climatejustice #climatefinance #ResilientCaribbean
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wraps up and we look towards solutions to accelerate action, CANARI is pleased

to launch its new Caribbean Climate Innovations case study series.

@ httpsy

canari

ean-climate-in

# The series features innovative climate actions by Caribbean civil society and key government
and private sector partners to build resilience and foster inclusive decision-making. It is supported
under the regional project, Enhancing Caribbean Civil Societ... See more
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% canari_caribbean @ % CANARI joins the Caribbean Climate

"5 Justice Alliance and our leaders in calling for urgent action to
curb emissions by the United States, China and other G20
countries to keep the 1.5C goal within reach and avoid
catastrophic climate impacts in our Caribbean islands.

#COP27 #
Image credit: Jean Sébastien Lévesque (Panos Caribbean)
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“ We revisit a guest blog by Ayesha Constable, GirlsCare for our
#Caribbeanvoicesforclimatejustice series. She explores gender
and climate justice. The blog also focuses on how COVID-19
recovery can better support equal and just outcomes for the
most vulnerable and marginalised people, including young
women and girls, in the Caribbean

# Read the full blog using the LINK IN BIO or

B What are your priorities for promoting gender and climate
justice in the Caribbean? Share your ideas in the comments
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 Have we stayed true to
CANARI's voice and
tone in our FAO launch it

campaign? -
>
&

J
[

CANARI Caribbean @CANARICaribbean - 5h
«+ What's plaguing Caribbean forests?
LISTEN to find out!

R
CANARI

CANARI Caribbean @CANARICaribbean - 5h

What can we do about it?

@CANARICaribbean & @FAO teamed up to create the Caribbean Strategy
for Climate-Resilient Forests and Rural Livelihoods!
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CANARI Caribbean @CANARICaribbean - 6h
=== [EACARIBBEAN FORESTS ARE UNDER THREAT! i
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Learn more, find out how you can help: JOIN US Wed., 14th DEC @ 2:15 pm
AST!
REGISTER: bit.ly/CSCRFRLIaunch2
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Voice and Tone of Our Orgs on Social Media

Character/Persona Tone

Friendly Playful Personal Honest
Warm Authoritative Humble Direct
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 Have we introduced any other
qualities/attributes that slightly
dlffer from CANARI's norm?

Language?
* Tone?
e Purpose?
 Character/Persona?
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What can we do about it?

CANARICaribbean & @FAO teamed up to create the Caribbean Strategy
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Learn more, find out how you can help: JOIN US Wed., 14th DEC @ 2:15 pm
AST!
REGISTER: bit.ly/CSCRFRLIaunch2
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FAO launch social media campaign...

* Why is/was it important that we
alter/add some differing elements
to the voice, tone and purpose of
this campaign?



Looking at our case study: examining the

FAO launch social media campaign...

e To enrol
champions/advocates/influencers
e Toincrease CONNECTION
e To get buy-in to ask people to act
(help us create effective calls to
action), eg:
o register for our launch event
o share our posts
O comment, etc.





http://www.youtube.com/watch?v=5txst5mOywM

What can change the world?

* One tweet.

* One Facebook post.
* One IG post.

* One LinkedIn post.

...but how?! What were your
takeaways from the video?



A fool-proof gmde to bmld an effectlve onllne

community in THREE (3) simple steps!

Step #1. Work with influencers!
IMPORTANT NOTE: You can leverage an influencer’s

community without having to hire them. NICHE AND MICRO-

INFLUENCERS ARE OUR BEST ALLIES!

Here’s how:

Tag an influencer on a social media post (but not blindly — give them

the chance to be involved before-hand)
Write about an influencer and link back to them

e Interview an influencer about their successes and failures

Ask the influencer to share your post and where to share your post
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A fool-proof guide to build an effective online
community in THREE (3) simple steps!

Step #1. Work with influencers!

Pro-Tip/Insider's Hack: LinkedIn is becoming more and more
effective for marketers and brand community building. Like and
comment on posts of like-minded people with many followers,
particularly those with whom you share your target audience. Every
time you do, thousands of their followers will see you and click on
your profile. Ask people to like and comment on your profile. The
LinkedIn algorithm will automatically display your content to more
people and get more traction. Engaging with high-traffic profiles
gets your more traffic.



A fool-proof gmde to bmld an effectlve ollne

community in THREE (3) simple steps!

Step #2. Create and Join Groups (FB and LinkedIN)!

Pro-Tip/Insider's Hack: Join existing groups about your cause/area
of interest while starting and growing your own group. Actively

participate in those groups and build meaningful relationships with
them and their members by:

Always @mentioning people you reference in your social media posts
Answering questions people ask
Replying when people @mention you or share your content

Don’t just Retweet and like other people’s content; reply with a comment
to start a conversation



A fool-proof gmde to bmld an effctlve onllne

community in THREE (3) simple steps!

Step #3: Make your mark/leave your 2¢ (on
Instagram and Twitter)!

e Comment/leave your two cents on the top 9 Instagram posts for ten
popular hashtags within your sphere of influence/interest.
® Research the top ten popular hashtags on Twitter in your area of

interest and join those threads, start/participate in related tweet
chats.
Note: If you leave quality feedback, words of encouragement, and positivity, you

will naturally attract like-minded people. This way, you will surely get a bunch of
followers every month and will be able to build an engaged online community.


https://www.alt-codes.net/cent_alt_code.php
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Why is Live Streaming
SO important?



http://www.youtube.com/watch?v=ZkKvzBeiRP4
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n social media platforms!

Go LIVE

Lives can be used to:

1. Educate (short discussions, webinars, g&a sessions, and
intimate interview sessions)

2. Engage and gather data: (focus groups, make important
announcements, stream related content, fundraising--shopping
events, live auctions, etc.)

3. Impact measurement (conduct surveys, and/or polls)
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o LIVE on social medi

Other reasons LIVES/going LIVE is important...

1. It helps build trust and rapport with your burgeoning online
community (via vulnerability; it is not easy to turn the camera
on yourself).

2. It lends credibility and authenticity to your efforts—people
come to understand the people behind the cause, better relate
to it and want to connect with and share in the
cause/movement.

3. In a day and age where almost everything is automated and
one-on-one or one-on-group facetime with others is limited, it
allows like-minded people to link up with/connect to you, a real
person, IN REAL TIME.
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n social media platforms!

Go LIVEO
How will we leverage LIVES for our case study?

We're considering...

1. A quick IG Live pre-event show sharing/answering FAQs
about the launch.
2. Facebook Live stream of the launch

3. Live-tweeting some of the launch

4. A LinkedIn LIVE post-event interview about outputs from the
launch and next steps.




Respond to comments qmckly and honestI\L

When/how to respond:

1. On Instagram, the algorithm favours posts when we respond
w/in 15 minutes of a comment/reply. Other platforms like to
see a response within 1-4 hours.

2. Be genuine/authentic and honest in our responses; say thank
you to compliments, share information when questions are
asked/people make unfounded claims/accusations.

3. DELETE spam comments, lude comments,
libelous/defaming/disrespectful/hateful comments.



