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and, while you wait, please…

Take in the vibes/vibe to the music playing...get 
in the mood for learning + sharing!

Welcome back to Virtual Short Course: 
"Effective Communications for Caribbean 

Civil Society Organisations"



A REMINDER:
Our community agreements…

Let's agree to do the following in order to maximise 
our class time…
• Participate actively/fully by sharing our experiences 

and/or answering questions
• Limiting our contributions to 2-3 minutes in plenary 

discussions when possible to allow everyone to actively 
participate

• Limiting distractions near us
• Communicating when we have to step away from our 

computers (especially in small group breakouts)
• Listening to our colleagues for understanding 
• Being respectful even when we disagree
• Anything else we need to add?



On tap for today…

In today's class, we will cover…

• Refining our targeting and messaging using the data 
available to us.

• Introduction/reintroduction to communication products 
and platforms (pathways)

• Exploring how to effectively use products and platforms 
to meet our campaign goals and objectives



Crafting Key Messages 



What do we need to consider when applying data to 
strengthen  our communications strategies?

■ Targeting: What do we know about who we want to target and 

how can we use the info in Strategy Tool #4,  our lived 

experience of our target audiences and the new/existing 

communications data available to further narrow down or 

widen the scope of this group? 

■ Messaging: What do we know about our issues (with respect to 

scientific, evidence-based statistics/quantitative data AND 

qualitative data) that will allow us to further legitimise the 

messages we’ve crafted? 



Exploring Products and Platforms 



http://drive.google.com/file/d/1Tu6q0B4hiWXYYkdN7RKlDrqEtLHNSomB/view


What are some of the 
communication products 

we're familiar with?



What are some of the 
communication products 

we're familiar with?

PLACARDS

PAMPHLETS 
& FLYERS

TALKING POINTS

LETTERS TO 
THE EDITOR

SKITS/DRAMA

SONGS & 
JINGLES



What are some of the 
communication products 

we're familiar with?

PERSONAL, 
HEARTFELT  
LETTERS & 
PLEAS

ARTICLES & 
COLUMNS

PETITIONS

TESTIMONIES 
& FIRST HAND 
ACCOUNTS

ENGAGING, 
SIMPLE VIDEO 
SHORTS—TALKING 
HEAD, NARRATIVE 
STORY

PARTICIPATORY 
VIDEO & FILM



What are some of the 
communication products 

we're familiar with?

NEWS/MEDIA 
RELEASES & 
ADVISORIES

PODCASTS
AUDIOGRAMS

GIS STORY 
MAPS & 
PHOTO 
STORIES

ANIMATIONS & 
GRAPHIC 
IMAGERY 

ADVERTISEMENTS



Working the Case Study: A Few Examples of 
Products…

https://www.instagram.com/p/CHwUnRmnIIW/?utm_source=ig_web_copy_link


Working the Case Study: A Few Examples of 
Products…

http://drive.google.com/file/d/1htFsLJOeCaPKv0y-iXq3oaXvK5IHndVh/view
http://drive.google.com/file/d/1NOvZxXJsi3_E-5xZDzl8-BO3d0t39fn6/view


Working the Case Study: A Few Examples of 
Products…

http://bit.ly/3vmuwb4
http://drive.google.com/file/d/1O-2j-6mUR_fPtFYFs72_3SNhuJ720bVy/view


http://drive.google.com/file/d/1ceZZIXXZTPvh5N2w7tfexMvG-AgCy48y/view


What are some of the 
communication 

platforms (pathways) 
we're familiar with?



What are some of the 
communication 

platforms (pathways) 
we're familiar with?

FACE TO 
FACE, 1-

ON-1 
MEETINGS

TV/ ONLINE 
MEDIA 
APPEARANCES

NEWSPAPERS 
& RADIO 
STATIONS

WORKSHOPS 
& TRAINING 

EVENTS

FACEBOOK, 
TWITTER, 
LINKEDIN, 

INSTAGRAM

TIKTOK, 
SNAPCHAT, 
DISCORD, 

CLUBHOUSE



What are some of the 
communication 

platforms (pathways) 
we're familiar with?

FACE TO FACE, 
COMMUNITY 
AND TOWN 

HALL 
MEETINGS

ROADSIDE 
DEMONSTRATIONS

BLOGS, VLOGS, 
PRINTED AND E-
NEWSLETTERS

ART 
EXHIBITS & 

COMMUNITY 
TALENT 
SHOWS

COMMUNITY 
WALKABOUTS

ONLINE 
EVENTS, 

GATHERINGS, 
DISCUSSION 

FORUMS



Working the Case Study: A Few Platforms 
Used…

● Instagram
● Facebook
● Direct Email
● Online/Virtual Event (Zoom)
● Community Workshops
● Hybrid Panel Events (In-person and Virtual)
● Media Appearances (TV & Radio)
● Direct Mail/Letter Delivery
● Newspaper



Identifying Our Communication Products 
and Platforms…

● What products will our target audiences 
respond to best?

● How do they prefer to be reached?
● Who and what influences them most?
● How can we reach them in multiple ways?
● What platforms are they already using?

Let's Decide…



Identifying Our Communication Products 
and Platforms…

● What products have we determined will 
work best for our targets and why?

● What platforms will we use to share our 
products and why?

● Have we been practical and realistic in our 
decisions?













In Tuesday's Class...

We'll be covering…

• Identifying our team members/making the best use 
of the teams we have to execute/implement our 
campaigns 

• Developing realistic timelines and putting measures 
in place to operate within them


