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Community-based informal micro- |y

enterprises are a pathway to an
inclusive blue economy

ulture in mangroves Community-based ecotourism Mariculture farming ‘seamoss’ ¢
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“We are not al
the same boat
We are all in ti
same storm.”

— Damian Barr, writer and
broadcaster
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Challenges faced by e

Caribbean local blue enterprises

Credit: CANARI |l Biodiversity loss and climate
are impacting along value c
e '

e Coastal mangroves, coral
reefs and other ecosyster
being lost and degraded

tions are disconnected fr_om
eds of local blue enterprises

|, regulatory and fiscal

ework not in place to support
id social-green/blue

unity enterprises

e Climate change impacts
along the value chain: se:
level rise and warming,
more intense storms and
hurricanes, higher storm
surge, droughts

ed existence of micro-finance
naccessible by informal micro- =
preneurs

ess support services do not
t/accommodate local blue
rprises
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COVID-19 impacts =

) on local blue enterprises
ricted operations and access to customers due to local Share o people who received a
downs cast l}i\IL aose of G )=19

ure of access to international markets — borders closed
o international tourists; international shipping reduced

petition and unsustainable use by coastal communities
king subsistence and survival

eaucracy blocked access to social safety nets and COVID-
elief

ited access to health services and vaccines in the
ibbean mean risk aversion and long-term worries
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A Local blue enterprises TR

O responses to COVID-19

Innovating to reach local markets

Exploring value-added products
Developing capacity to use ICTs for marketing and promotion

Partnerships among enterprises within and across countries

Credit: Mayreau Eprorers, St. pid | “—”ﬁ)‘eratwmrg“ Credit: East Grand Bahama Fly
Vincent and the Grenadines ’ St man NeV|s g _ Fishermen, Bahamas
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Good practices in capacity building [

supporting local blue enterprises

Credit: FoProBiM,

R

uilding capacity in marketing, business
anagement and organizational strengthening

trengthening delivery of triple bottom-line benefits
roviding access to micro-finance with mentoring

uilding capacity to use ICT tools to access digital
arkets and support

limate proofing along their value chains

ostering partnerships among enterprises and up
he value chain




Good practices in partnerships
supporting local blue enterprises

R

ARC
terprises

profit focus
community

w

ARC Destinations

For-profit focus on
community
ecotourism

New organisational
models fostering
partnerships among
enterprises and up
the value chain
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Recommendations to support local blue L2

enterprises for a just and resilient
3 COVID-19 recovery

locate resources to civil society organisations and other intermediaries
scale out on-the-ground support to community enterprises and channel
icro-finance

est in protecting and restoring coastal and marine ecosystems as the
lue capital” supporting local livelihoods and for climate adaptation

ild awareness of local products to develop local/national markets

velop targeted policy, legislation, regulations, capacity building and
icro-financing programmes

easure (micro and informal are invisible) and communicate impact to
Il in additional support and partners

hance coordination and synergies

otect local enterprises from investment in “big” blue economy initiatives
at push them out of access to resources and the market




